
BT & JPC
A PROSPEROUS PARTNERSHIP



LONDON 2012 –  
ARE YOU READY?

One of JPC’s early adventures with BT Global Services. 

We conceived, created and ran an 18-month, integrated 

challenger countdown and legacy campaign to 

leverage BT’s sponsorship of London 2012 by aligning 

their solutions with customer pain points. From a giant 

tyre track take over throughout BT Centre to launching 

the touring Vehicle for Change, to exclusive VIP BT 

Tower 2012 countdown events, to the first above the 

line campaign for BT GS in 7 years – Festive Tips – the 

ITSMA  award winning campaign was a true game-

changer for BT & JPC.



BRAND PROPOSITION & IDENTITY DEVELOPMENT

Are you ready?



PRESS ADVERTISING



PHYSICAL AND DIGITAL DIRECT MAIL



MOBILE EVENT ROADSHOW



VIP BT TOWER COUNTDOWN EVENT



EVENT COMMS



SEASONAL INTEGRATED ATL CAMPAIGN



SEASONAL INTEGRATED ATL CAMPAIGN



OOH ADVERTISING



LEGACY CAMPAIGN AWARENESS COMMS



ANIMATED DIGITAL BANNERS



TESTIMONIAL

“Brilliant job. Outstanding and first-class event. 

I am delighted as was everyone else. Well done.”

President of BT GS UK

“Exceptional thinking and delivery from the JPC team 

over an 18-month period. Really impressed.” 

Programme Director, BT GS, London 2012 team

”



JIGGLING OFF THE JARGON

Love it or hate it…our Jiggle off the Jargon 
campaign to launch the new simplified BT Global 

Services product portfolio divided the circa 
90,000 internal BT audience, was designed to 

drive conversation and fix the new product names 
firmly at the front of mind. The hugely talked about 
campaign saw BT embracing bold new ideas and 

demonstrated a business that truly lived its values.



VIRAL VIDEO



VIRAL VIDEO



BTGS Portfolio Renaming
For more information please visit http://snip.nat.bt.com/beyond_the_network and http://snip.nat.bt.com/btgs_naming Internal use only 

Services that adapt
BT Compute

Relationships that grow
BT Contact

Communications that unify
BT One

Networks that think
BT Connect

Security that matters
BT Assure

Below are some of the changes to our BTGS Product Portfolio - for more information and a full list of products, visit the naming pages on 
the Beyond the Network site which can be found from the Sales & Portfolio Zone.

From To
BT Assure

Business Continuity

Identity & Fraud Management Services

Managed Security Services (International)

BT Compute

Virtual Data Centre

BT Connect

Application Assured Infrastructure

Etherflow Global

Etherflow UK

Global MPLS

Global MPLS - iVPN2

IVPN

IP Clear

Optical Services

Global Internet Access

BT Contact

Inbound Services (National)

Global Inbound Services

Hosted Voice Self Service

Next Generation Contact Centre

HCC Cisco

On-premise CRM Applications

BT One

UK Calls

Conferencing

Hosted IPT

Voice Matrix 

Unified Communications Video

OneVoice

Assure Continuity

Assure Identity

Assure Managed

On Demand Compute

Connect Applications

Ethernet Connect

Ethernet Connect

IP Connect global

IP Connect global

IP Connect global

IP Connect UK

Optical Connect

Internet Connect global

Inbound Contact

Inbound Contact

Auto Contact

Cloud Contact

Cloud Contact Cisco

Onsite Contact

One Call

One Conferencing

One Cloud

One Managed

One Video

One Voice

VIRAL VIDEO CHARACTER DEVELOPMENT



GLOBAL INTERNAL COMMS PIECE



LIGHTING UP THE HIGH STREET

Our challenger partnership kept growing as 
JPC helped BT take their new Retail proposition 

to market. Combining BT Global Services and 
BT Expedite, our Lighting Up the High Street 
campaign offered retailers an exciting new 

set of outcome-led solutions, and pioneered a 
new transformational proposition led sales and 

marketing programme for BT, which won silver for 
B2B Marketing Awards Best Live Event.



CAMPAIGN COLLATERAL



RETAIL WEEK EVENT



EVENT & DIGITAL COMMS



INTERACTIVE PRESENTER & IPAD APP



TESTIMONIAL
“Brilliant job…Outstanding and first-class

event…We are sending a very clear
message to the market... BT is an
exciting, innovative, world class,
dynamic company... And has an

energised team with leading edge
thought leadership…Let’s keep focused
and use this killer proposition to drive
sales and kick some ass in the market!”

President BT GS UK

”



REPOSITIONING BT IN THE 
PUBLIC SECTOR

Building on the success of the reinvigorated 

retail proposition, JPC helped BT achieve similar 

impact in the Public Sector. Transforming 

functional product selling by creating new 

propositions and campaigns for BT to engage 

with government, health and defence from 

the perspective of citizens, civil servants and 

patients they were seeking to serve.



BT HEALTH PROPOSITION DEVELOPMENT



CUSTOMER BROCHURE



BT DEFENCE PROPOSITION DEVELOPMENT



BT DEFENCE COLLATERAL



BT PUBLIC SERVICES PROPOSITION DEVELOPMENT



BT PUBLIC SERVICES INTERACTIVE PRESENTER



TESTIMONIAL
“Thank you! Great work. Our CEO 

apparently loves our health animation. 
So much so, he’s asked for it to be played 

at the beginning of a Global Services 
leadership team event in Paris tomorrow!”

Communications Director,  
BT Global Services

”



INCREASING BT’S BID HIT RATE

Helping BT improve the quality of their bids 

and tenders required a redefined approach. We 

unleashed our 360 degree campaign approach on 

BT’s high value bids; using a unique blend of strategic 

and creative tactics to deliver stand-out, highly 

customised, surgically targeted responses, while 

creating a repeatable formula. Dixons Carphone was 

the first of many wins as we continually challenged 

BT’s thinking to simplify complex solutions and talk 

directly to the customer’s real concerns.



WPP BID



WPP BID



WPP BID



WPP BID



ORACLE DISRUPTIVE PROPOSAL



ORACLE DISRUPTIVE PROPOSAL



SCOTTISH POWER BID



SCOTTISH POWER BID



SCOTTISH POWER BID



SCOTTISH POWER BID



BURBERRY PROACTIVE PITCH



BURBERRY PROACTIVE PITCH



BURBERRY PROACTIVE PITCH



DIXONS BID



DIXONS BID



DIXONS BID



DIXONS BID



GSK BID



GSK BID



GSK BID



TESTIMONIAL

“I can’t speak highly enough about JPC to be honest. 

Their whole team carried us over the line during the recent 

Dixons RFP. Basically they give you all the support you 

crave for in BT to make a bid happen, all wrapped up in a 

perfectly formed ‘hit’ team.”

Account Director, Business Enablement, BT

”



SIMPLIFYING COMPLEXITY 
THROUGH SCENARIO SELLING

Another successful JPC/BT collaboration - the DILO - 

‘Day In the Life Of’ scenario selling tool was conceived 

to help BT Global Services convey complex technical 

solutions through simplified, humanised storytelling. 

Operating as a key tactic in opportunity conversion, 

training and sales enablement, the DILO format ranges 

from simple and affordable PPT, to video and interactive 

demos, and is now venturing into AR and VR to deliver 

a truly immersive experience.

http://goo.gl/8CLC3n


INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



INTERACTIVE DAY IN THE LIFE SCENARIO



TURNING SHOWCASES  
INTO EXPERIENCES

The BT Centre London Showcase was our 22nd for BT, 

having designed and rolled out a consistent global footprint 

across the UK, Europe, AsiaPac and the Americas. Our 

approach combines deep immersion with inspirational 

brand story, demonstrating BT’s reputation for innovation 

and taking customers on a highly personalised journey, 

targeted at their individual concerns and challenges.

http://thinkjpc.com/work/btc-showcase/


BT CENTRE LONDON - FULL SHOWCASE REDESIGN 2017



BT CENTRE LONDON - FULL SHOWCASE REDESIGN 2017



BT CENTRE LONDON - FULL SHOWCASE REDESIGN 2017 - LAUNCH EVENT



BT CENTRE LONDON - FULL SHOWCASE REDESIGN 2017



BT CENTRE LONDON - FULL SHOWCASE REDESIGN 2017



BT ONE DEMONSTRATION AREA – BT CENTRE, 2011



BT ONE DEMONSTRATION AREA



BT ASSURE DEMONSTRATION AREA



SYDNEY SHOWCASE



SYDNEY SHOWCASE



SYDNEY SHOWCASE



DELHI SHOWCASE



DELHI SHOWCASE



PARIS SHOWCASE DESIGN



MADRID SHOWCASE



MADRID SHOWCASE



SEVENOAKS SOC DESIGN



VEHICLE FOR CHANGE - MOBILE EXHIBITION TRAILER



VEHICLE FOR CHANGE - LANCASTER HOUSE 2012 EVENT



VEHICLE FOR CHANGE - LANCASTER HOUSE 2012 EVENT



BT iNET - OXFORD



BT iNET - OXFORD



TESTIMONIAL

“JPC has been a long-term partner for us and is one 

of our core strategic marketing agencies that we’ve 

been working with, particularly when it comes to 

making sure our showcases bring that wow factor on 

a global basis. The reason I’ve always worked with 

JPC on the showcases, but also in terms of other 

marketing activities, is because they bring this extra 

little bit of creativity – this extra little bit that has got 

that wow factor in it, that helps us differentiate in the 

market and in front of our clients.”

Marketing Director, UK Markets at BT Global Services

”



BRINGING BT’S  
INNOVATION TO LIFE

Selling innovation requires an equally innovative 

approach. BT had the innovation assets, but 

lacked the joined up story to take both internal 

sales people and end customers on the journey. 

We devised a simple methodology: Inspire, 

Explore and Create, which we brought to life via 

an interactive customer presenter and script that 

allows every innovation journey to be unique.



PLAYBOOK & CONTENT DEVELOPMENT



INTERACTIVE PRESENTATION



INTERACTIVE PRESENTATION



INTERACTIVE PRESENTATION



RAISING BT’S THOUGHT 
LEADERSHIP PROFILE

JPC created a stand-out programme to raise BT’s 

profile in hot topic areas such as Cloud of Clouds, 

IoT and Security. Our Let’s Talk Point of View hub 

worked within the constraints of the existing BT GS 

website, aggregating BT’s best thought leadership 

and aligning it under an original focus. We also  

co-created a series of white papers, infographics, 

fast-facts and opinion-led content to appeal to a 

varied audience base, channels and formats.

http://www.globalservices.bt.com/uk/en/point-of-view


INTEGRATED THOUGHT LEADERSHIP PROGRAMME



COLLATERAL DEVELOPMENT



COLLATERAL DEVELOPMENT



INTERACTIVE INFOGRAPHIC



CREATING A GLOBAL E-ZINE

Already ahead of the curve with the BT Let’s Talk 

platform, BT needed to target insightful content 

directly to an often time-poor audience. But they 

wanted a platform that would maximise their 

existing content efforts. JPC & BT collaborated 

to design, build and publish the Let’s Talk Global 

Edition e-zine. Compatible with Android, Windows 

and iOS, the app pushed content directly to 

subscribers, while driving back to the BT site via 

carefully edited connected content links.



IDENTITY & UX DEVELOPMENT 



IDENTITY & UX DEVELOPMENT 



CROSS PLATFORM MOBILE APP CREATION



BESPOKE INFOGRAPHIC STYLE



TESTIMONIAL
“JPC have significantly helped reinvigorate the BT GS communication 

mix via their undoubted creative and strategic ability. They have 
made us think differently, have consistently delivered on time and 
on budget and have achieved strong sales results for the Global 
Services’ business through their fresh and integrated approach”

Head of Marketing, BT Global Services

”



The ideas and creative concepts contained within this document are the 
Intellectual Property of JPC and may not be reproduced in whole or part in any 
form or any media without the prior written consent of JPC. Intellectual Property 
rights will not be transferred to the client until such point JPC has been paid for 
the ideas or creative concepts contained within this document.

FOR MORE INFORMATION 
PLEASE CONTACT

Claire Carsberg 

Email. claire@thinkjpc.com

Tel. +44 (0)207 326 5980 

Mob. +44 (0)7825 413895
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